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Kogan Page Ltd. Paperback. Book Condition: new. BRAND NEW, Paid Attention: Innovative Advertising for a
Digital World, Faris Yakob, As ever, the onus is on brands to find compelling ways to earn the attention of the
consumer. Yet content scarcity has given way to overload, fixed channels have dissolved into fluid networks,
and audiences have become participants in consumer-driven conversations. This shi  requires a new course of
action for brands; it demands new marketing imperatives. Paid Attention is a guide to modern advertising
ideas: what they are, why they are evolving and how to have them. Spanning communication theory,
neuroscience, creativity and innovation, media history, branding and emerging technologies, it explores the
strategic creation process and how to package ideas to attract the most attention in the advertising industry.
Packed with real-world examples of advertising campaigns for companies including Sony, Red Bull, HP and
many more, Paid Attention provides a robust model for influencing human behaviour. Referencing a wide body
of theory and praxis, from behavioural economics and sociology to technology and even science fiction, Faris
Yakob maps advertising onto a wider analysis of culture. Containing practical advertising and branding
templates, including a new advertising planning toolkit, it is ideal for students and practitioners looking to get
noticed in today's cluttered marketplace.
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Ballantine Books. PAPERBACK. Book Condition: New. 0449003965 12+ Year Old paperback
book-Never Read-may have light shelf or handling wear-has a price sticker or price written
inside front or back cover-publishers mark-Good Copy- I ship FAST...
Read  PDF »Read  PDF »

TJ  n ew  co n cep t o f  th e Presch o o l Qu ality  Ed u catio n  En gin eerin g th e d ailyTJ  n ew  co n cep t o f  th e Presch o o l Qu ality  Ed u catio n  En gin eerin g th e d aily
learn in g b o o k o f :  n ew  h ap p y  learn in g y o u n g ch ild ren  ( 3- 5 y ears)  In termed iatelearn in g b o o k o f :  n ew  h ap p y  learn in g y o u n g ch ild ren  ( 3- 5 y ears)  In termed iate
( 3) ( C h in ese Ed itio n )( 3) ( C h in ese Ed itio n )
paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking
number will be provided a er the shipment.Paperback. Pub Date :2005-09-01 Publisher:
Chinese children before making Reading: All books are the...
Read  PDF »Read  PDF »
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learn in g b o o k o f :  n ew  h ap p y  learn in g y o u n g ch ild ren  ( 2- 4 y ears o ld )  in  smalllearn in g b o o k o f :  n ew  h ap p y  learn in g y o u n g ch ild ren  ( 2- 4 y ears o ld )  in  small
classes ( 3) ( C h in ese Ed itio n )classes ( 3) ( C h in ese Ed itio n )
paperback. Book Condition: New. Ship out in 2 business day, And Fast shipping, Free Tracking
number will be provided a er the shipment.Paperback. Pub Date :2005-09-01 Publisher:
Chinese children before making Reading: All books are the...
Read  PDF »Read  PDF »
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Barbour Publishing, Inc., 2004. Paperback. Book Condition: New. No Jacket. New paperback
book copy of Anna's Fight for Hope: The Great Depression 1931 (Sisters in Time Series 20).
Publisher recommended for ages 8 to 12...
Read  PDF »Read  PDF »

Y o u  Sh o u ld n 't H av e to  Say  Go o d b y e:  It's  H ard  L o sin g th e Perso n  Y o u  L o v e th eY o u  Sh o u ld n 't H av e to  Say  Go o d b y e:  It's  H ard  L o sin g th e Perso n  Y o u  L o v e th e
M o stM o st
Sourcebooks, Inc. Paperback / so back. Book Condition: new. BRAND NEW, You Shouldn't
Have to Say Goodbye: It's Hard Losing the Person You Love the Most, Patricia Hermes,
Thirteen-year-old Sarah Morrow doesn't think much of the...
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